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Profit, It's a "Natural” Thing

Valuing Nature Programme —
Business Impact School
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Group Director of Sustainability Strategy
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Everyone
has a voice

Everyhody hitt & vaics, £6 we lten and encorage
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Take pride
in what

Whastewer the task i hand, everybady can and should
take pride in & job well dore - & job undertaken
with care, and done to the bt of oo shiities.
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SustainAbilities
The SustainAbilities route map charts our journey through to 2020 ?‘-j[ CISErve
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* No obvious route to payments for services
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What do we Need?

Consumer Engagement
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